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Analysis and Survey of Consumers’ Perception of
Genetically Modified Foods

YING-CHIH WANG, LI-EN SHIH, REN-TING WEI AND JYH-QUAN PAN

Division of Food Safety, TFDA

ABSTRACT

In order to understand the public’s perceptions and attitudes toward genetically modified foods,
TFDA commissioned Taiwan Institute of Economic Research to implement the project - “A Study on
Policies, Food Safety Issues, and Risk Communication in Genetically Modification Food” in 2018
and complete the consumers’ statistics on the perception and attitude toward “GMO foods”. The
questionnaire is divided into two main parts, “Consumer’s Knowledge of Genetically Modified Foods”
and “Consumer’s Attitude towards Genetically Modified Foods”. The results show that the public has a
certain understanding of the genetically modified food, and the information is mainly obtained from the
internet and TV. Hence, the government should spread the correct knowledge through these two channels.
The survey also reveals that consumers’ primary concerns about GM foods are the safety of products. If
the public understand that the food safety of GM foods is equivalent to non-GM foods, the negative views
on GM foods would definitely decline. In addition, compared with women and the elders, the younger
generation has more open attitude and higher acceptance towards the application of the genetically

modifying technology.

Key words: genetic modification, GMF, consumer survey



